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Abstract: Purpose: Tourism is one of the important areas influencing the economic growth of 
each state. A region with balanced economic, environmental, and social development is more likely to 
be sustainable. Tourism growth can have both positive and negative impacts on regional sustainability. 
This study aims to identify a new dimension of economic growth in the smart economy and to support 
its benefits for emerging nations. Special attention is paid to issues related to the implementation of 
major national investment projects in the field of tourism Uzbekistan. The necessity of further state 
support for domestic tourism in order to make better use of the existing potential in the context of 
regions through diversification is argued. Findings: By 2020, digitization will have a similar impact on 
defining quality of life in emerging nations as economic growth. The conducted research in the field of 
tourism business has revealed the need to modernize the logistics system of a travel company based on 
the use of market tools - marketing and logistics. Modernization of the logistics system has made it 
possible to improve the quality of customer service, which in modern conditions is relevant in order to 
attract tourists. The latter, in turn, has a positive effect on the level of the social and economic factor 
of the region. Originality/value: A new type of economic growth was developed in emerging nations 
in 2020 as a result of the smart economy, according to data based on the dynamics of statistical change 
analysis. 

Key words: Tourism development, transport, logistics, economic efficiency, infrastructure, 
travel agencies, modernization, customer service. 
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1 Introduction 
Logistic orientation in tourism allows you to identify serious organizational problems in the decision- 
making process. Optimization of decision-making processes arising from individual operations or from 
analytical models in integrated systems refers to the possibilities of improving the organization's 
logical function, providing new competitive advantages. The modern theory of logistics is 
conceptually based on: methodology of system analysis, cybernetic approach, operations research; 
economic and mathematical modeling. In tourism, logistics is understood as: the organization of the 
movement of tourist flows based on the competent management of material and information flows; the 
rational organization of the development of a new product and its distribution. The task of logistics is to 
minimize the cost of bringing the product to the consumer. At the same time, great attention should be 
paid to advertising logistics [11]. 

It is necessary to clearly identify the areas of advertising activity, priority advertising methods, 
and marketing research based on statistical data. Tourism should be approached as a large independent 
inter sectoral economic complex of the national economy, since the tourism sector, combining various 
industries, does not lie in the usual vertical plane, but covers a certain horizontal space, including 
enterprises and organizations of different industry affiliation[12]. Tourists act as buyers, i.e. each 
person strives to satisfy their needs for recreation as much as possible. The tourist expresses the 
demand for travel by paying for tourist works, services and goods and thus financing the tourism 
industry. Manufacturers of tourist works, services and goods form a tourist offer. They acquire the 
necessary resources (personnel, land, capital), combine them in the production of a tourist product and 
sell them to consumers (tourists), receiving income from sales. The development of the tourism 
industry (construction of roads, hotel and resort complexes, development of new recreational areas) 
requires large capital investments and is financed from various sources (government agencies, private 
organizations (domestic and foreign), international organizations, etc.). Logistics in tourism is the 
science of planning, controlling and managing operations performed in the process of forming a tour, 
bringing finished products to the consumer in accordance with the interests and requirements of the 
latter, as well as in the process of transmitting, st5or5in9g and processing relevant information. It follows 



 

 

from this definition that logistics is a system containing functional areas, each of which solves certain 
problems [10]. 

The logistics system of tourism includes: 
1. Information - tour planning, order processing, demand forecasting. 
2. Transportation of tourists - the choice of the type of transport and the carrier company. 
3. Personnel serving tourists. An important component of the logistics system.4. Service 

production - logistics units that serve the process of forming a tour and providing services to the 
consumer. The production capacity and economic adaptability of a tourist enterprise are important for 
the functioning of the logistics system. 
2 Materials and Method 
All systems should be in place to reduce costs and ensuring the quality of the tourist product. For the 
best functioning of logistics in the company, a system of specific questions is used in each situation, 
i.e. certain tasks are set. In addition to the above, logistics links the tasks of quality and safety with 
legal responsibility. When performing any task set by the company, there is a constant process of 
linking this task with the legal basis. The systematic approach to the organization of tourist services 
indicated in the research topic is considered in the works of M. B. Birzhakov, V. S. Bogolyubov, S. A. 
Bystrov, A. A. Gvozdenko, M. A. Gorenburgov, O. V. Lysikova, N. I. Kabushkin, K. Kaspar, A. D. 
Kaurova, V. A. Morozov[3], D. V. Nikolaenko, L. Y. Prourzina, K. S. Sviridova, S. A. Sevastyanova, 
A. A. Tatarinova[1]. 

From Uzbek scholars Pardaev, R.Atabaev, I.S.Tukhliev, F.X.Kudratov, N.Tukhliev, 
T.Abdullaeva, A.S.Soliev, M.R.Usmanov, M.M.Mukhammedov, D.K.Usmanova, M.Khoshimov, 

A.Norchaev, B.Turaev, O.X.Khamidov, A.A.Eshtaevs conducted research in the field of Tourism[9]. 
Important factors to consider when forming a logistics system in the tourism industry are the 

branches of a travel company and the connection between them. The result of processing requests 
directly depends on the number and location of the company's offices. The necessary and sufficient 
number of branches should be placed, taking into account the real number of potentially serviced 
tourists, in accessible and attractive places. In order for the work to be carried out promptly and without 
time costs, all those included in the logistics. All units should be connected by a good information, 

control and communication network [25]. Information communication should work properly and 
smoothly, which modern computer technologies allow us to do. Employees of travel companies, 

managers and specialists in the field of business logistics should know and be able to identify the 
problems of entrepreneurship as a whole, and also take into account that making a specific decision in 
one area of the logistics system will necessarily affect the functioning of the entire system. Business 
logistics in tourism is closely related to service. It takes into account the offer of a tourist product on 
the market at predetermined costs and service parameters [26]. Thus, it can be said that there are market 
aspects in the logical systems of tourism, i.e. a direct link between the processes of making a tour, 
selling, and providing services to consumers is the main requirement for the development of effective 
business logistics management. It follows from this that the management of the logistics system is a 
special principle that covers all activities for the use of information, the movement of tourist flows 

through the channels of the company, the creation of the final result of the provision of services. It 
should be taken into account that decisions in the field of logistics come not only from the company's 
management costs. Another subjects involved in logistics solutions are: – suppliers of components of 
a tourist product; – transport agencies; – direct consumers of services [6]. 

In the travel company itself, tactical and strategic plans can be divided into two main areas: 
development, product creation and its implementation. Accordingly, companies are divided into travel 
agents and travel operators. Travel agents are focused on customer service. Their strategy is dictated 
by sales and the ting brand. The main tasks – customer satisfaction and quality control of services – 
are related to pricing policy, establishing influence in the field of sales. After defining the task with the 
service is followed by the necessary production solutions [24]. They are engaged in tourism Uzbek 
operators. Determine one of the methods of developing a logistics strategy – the analysis of equilibrium 
between costs and benefits. They also add complexity: the number of service providers, 
sources of orders, branches and representative of5fi6ce0s of the company, the diversity and seasonality of 
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the services offered. However, this increases the complexity and uncertainty in the implementation of 
operations, which makes it necessary to redesign the entire process easier in essence and in 
management [6]. 

Usually, the approach to solving strategic problems is carried out in two stages. At the first 
stage, the work of specialists consists of: – setting a strategic goal; – determining the development of 

the company in the future; – detecting weaknesses and shortcomings of the company; – compiling 
characteristics of the functioning of all departments; – developing an action plan to increase profits[1]. 

According to the types of economic activity, the following areas of business logic can be 
distinguished: 

3 Results 
The structure of the logistics of tourist services 
The logistics of tourist services is a system that consists of many interrelated elements. The 

establishment of links between these elements has an impact on the formation of the logistics structure 
of tourist services. In particular, in accordance with the component structure, the following components 
of the logistics of tourist services can be distinguished: 

 

•Logistics of the 
tourism 
resource base 
(i.e. recreational 
and tourist 
resources). 

•Logistics of the material and 
technical base of tourism, 
including logistics of the 
hotel industry (i.e. tourist 
accommodation) and 
logistics of the restaurant 
industry (i.e.catering). 

•Logistics of 
tourist 
transportation 
(i.e. logistics of 
transport 
infrastructure 
tourism). 

•Information 
logistics in tourism 
(i.e. logistics of 
information 
infrastructure 
tourism). 
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Economic results of Tourism Development in Uzbekistan 

№ Indications 1995 y 2000 y 2008 y 2011 y 2012 y 2020 y 

1 Travel services, 
total  million 
Soums 

811.1 6882,1 17549,8 21213.5 27153.3 31120.4 

2 Profit 236,7 443 581,3 601.7 794.2 820.3 

3 Services for 
tourists 

458,4 770,2 738,7 935.7 909.3 955.2 

 
Tourism is today a fast growing sector and one of the leading sectors in terms of revenue. In 

recent years, tourism has made a huge contribution to world exports, accounting for 11% of the world's 
gross domestic product. Over the past 40 years, the number of tourists visiting other countries has 
increased by 20 times the income from tourism has increased by 60 times, and the income from 
international tourism has reached $ 400 billion. In particular, on the ground of the successes achieved 
in Uzbekistan, there is a deepening of liberalization of the economy, modernization of the country, 
sustainable development of all spheres, in particular tourism, one of the leading sectors of the service 
sector. In fact, the rapid development of the tourism sector, which is currently an important component 
of the service sector, is one of the priorities of the economy of our country [2]. Tourism is the chief 
flower of world, and nowadays travel forms the basis of human goals. In particular, the prospects for 
the development of national tourism contribute to increasing the position of the tourism industry in 
Uzbekistan in the world market. As proof of our opinion, we consider it permissible to note that today 
great achievements are being made in the field of tourism, growing rapidly, new hotels are being built, 
an increase in the number of jobs, an increase in qualified specialists, and the influx of tourists is 
increasing from year to year. Of course, given the favorable climatic conditions and specific landscape 
of Uzbekistan, there is every reason for the development of sports and environmental tourism. The 
Fergana Valley and Tashkent region are rich in amazing mountain systems, flowering valleys and 
amazing mountain rivers. The fresh air of the mountain, the abundance of sunny days throughout the 
year, excellent mountain views allow residents of not only citizens of Uzbekistan, but also neighboring 
countries such as Kazakhstan, Kyrgyzstan and Tajikistan to become visiting tourism objects. Various 
types of mineral water are common in the territory of Uzbekistan, more than 300 healing underground 
mineral water sources in the country are visited by many people. Currently, 121 of these sources are 
in operation. There are several mountain resorts where it is possible to develop skiing, such as Chimyon 
and Fourkol. High Snowy Mountains, Mountaineering, River Tourism make it possible to carry out 
various types of Mountain Tourism. The abundance of medicinal herbs provides an opportunity to 
organize species for the collection of various ecological species, various herbs and plants. This is of 
interest to many foreign tourists [9]. Assessing the current state of tourism, it is important to note that 
the level of development of infrastructure in Uzbekistan is not able to fully meet the needs of foreign 
tourists. The reason for the underdevelopment of infrastructure is the previous administrative- 
command system, which did not allow to stimulate competition and improvement. In case of 
insufficient infrastructure development, it is impossible to increase the flow of tourists and, 
accordingly, increase foreign exchange revenue. From this, the state of infrastructure has a direct 
impact on the development of Tourism and the formation of the country's image. First of all, it should 
be noted that not enough attention was paid to tourism until the independence of the Republic of 
Uzbekistan. The tourist potential of the Republic was not at all objective information and advertising. 
Tourism, services and entertainment infrastructure is underdeveloped, tourist services are low, and 
there is no connection to the world's leading tourist enterprises [17]. Currently, tourism infrastructure 
in the territory of Uzbekistan is not evenly distributed. In the city and region of Tashkent, 36% of the 
tourism potential of the Republic is concentrated. The major infrastructure potential is possessed by 



 

 

four regions (Tashkent, Samarkand, Bukhara and Khorezm) and the city of Tashkent, the Fergana 
Valley has 19% tourism infrastructure from Economist scientists in Uzbekistan [9]. Tourism as a 
component of the economy, tourists bring income to the host country, provide high foreign exchange 
income, increase the level of employment of the population. To serve tourists, a hotel will be needed. 
Here they should be fed. They enter various performances and participate in them. In most cases, if 
they are foreign tourists, they will ensure an increase in foreign exchange revenue. Tourism is not only 
an economic, but also an important social sphere. Along with the economic efficiency of this, the 
spiritual, spiritual and intellectual importance is also great. Thanks to this, the state pays special 
attention to this area and also determines certain benefits. People use these benefits only because they 
are tourists. This is also a sign of the peculiarity and great socio-economic importance of Tourism [21]. 
Benefits are manifested in the fact that tourists pass customs posts, pay taxes, allow their passport at 
the exit, receive tickets for air and rail transport, make them official. Tourism also has great benefits 
for local residents. They are employed, communicate with representatives of different nationalities, 
elates and peoples and get acquainted with their different traditions and values, have the opportunity 
to maintain a constant income, sell products, local residents retain it to demonstrate their traditions and 
values as much as possible, and restore unit a likes, improve guest traditions while restoring attractive 
traditions of guest waiting. In the end, the worldview, cultural level of the local population also grows 
mutualistic [22]. The development of tourism is also very beneficial for the state. In particular, he 
achieves the rise of his economy at the cost of developing tourism, ensures an increase in revenues to 
the state budget, achieves the preservation of Natural Resources, tries and achieves the social stability 
of the country, achieves Inter-people ties, cultural ties expand, currency revenues increase, etc [4]. More 
common signs to cite the international tourism classification are the type of proposal, the way to 
organize the trip, the purpose of the trip, the way to move. Recreational and recreational tourism 
includes various forms of Tourism for the purpose of recreation, acquaintance with attractions, sports 
activities, exotic recreation, thematic trips. In the classification by type of proposals, group and 
individual foreign tourism are understood. In the tourist business, there are a number of terms by which 
professionals understand each other in half a word. The terms FIT and GROUP are more commonly 
used terms. FIT is called a foreign independent traveler, an individual tourist in Russian. He determines 
the direction and schedule of travel by himself, depending on his own aunt. A single tourist can use a 
tour agency service. But it is also possible that the trip will be organized independently [2]. 
4 Conclusion 
Thus, the logistics system is increasingly being used in the practical activities of various companies. 
In the tourism industry, it is considered by the management of the enterprise as an effective 
motivational approach to managing tourist and information flows in order to reduce the cost of 
producing a tourist product. In the main economic strategy of the company, logistics is used as a means 
of competition and is considered as a management logic for the implementation, placement of financial 
and human resources, control over them. This approach contributes to the close coordination of market 
logistics and production strategy. If the set goals can be achieved, then as a result the company receives 
the necessary number of in-demand travel packages offered in a particular market at the right time, 
successful synchronization of orders and transport activities. The logistics system is increasingly being 
used in the practical activities of various enterprises, but to a greater extent still industrial. In travel 
agencies, it is considered by the highest echelons of management as an effective motivated approach 
to managing tourist flows and information flows in order to reduce the cost of production of tourist 
products. At the heart of the company's economic strategy, logistics is used as a tool in competition 
and is considered as a management logic for the implementation, allocation of financial and human 
resources and control over them. This approach contributes to the close coordination of market logistics 
and production strategy. If this can be achieved, the result is: the required number of travel packages 
offered in a particular market, where they will be in demand at the right time, synchronization of orders 
and transport. 
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Abstract Purpose: The purpose of this paper is to present the essence of Investor Relations 
Management and an integrated use of it under the influence of strategic goals of sustainable 
development of a company, especially using and financing corporate venture projects. 
Methodology: The authors use historical and comparative analysis to investigate the key principles 
and tools of modern Investor Relations Management. Classification method is used to group 
homogenous groups of tolls and factor of IR Management. Findings: It is proved that the current 
challenges and business development trends affect the financial communication of a company 
from both external and internal sites. The factors are defined and assessed. The specific situation 
of strategic venture projects is investigated as a challenge for IR management with clear 
consequences for sustainable strategic development of business. Originality: The changes in 
Investor Relations Management in a company with strategic venture funded projects should pay 
more attention to the prospects and risks of all business’ stakeholders in a long-term prospect. 
Keywords Investor relations • Finance • Strategic management • Communication • Venture 
capital • Sustainable management 
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1 Introduction 
Investor Relations (IR) is a relatively new but quite significant function of financial management 
in public companies. It was established and developed as a reaction of companies on increased 
financial regulation and competition for financial resources in developed markets in the second 
half of twentieth century. 

There are several definitions of Investor Relations (IR) in different literatures by different 
authors. Richard R. Dolphin [7] defines IR as a means of communicating information concerning 
a company to the financial community, analysts, investors, and potential investors. 

IR combines finance, communication, and marketing to effectively control the flow of 
information between a public company, its investors, and its stakeholders. In this modern era, 
investors play crucial roles in the growth and development of companies and for this reason, they 
(companies) cultivate the habit of keeping a strong and transparent relations when it comes to 
dealing with investors. In the practice of Investor Relation, targets of most companies globally 
include the sell-side (thus, investment banks, brokers), the buy-side (potential investors, insurance 
companies) and the mass media. In some cases, competitors, suppliers, employees and regulatory 
authorities are included in the target audiences. 

These days IR teams have increasingly become responsible for communications not only 
with the investment community but also with internal stakeholders such as the board of directors, 
management, becoming responsible for, or at least influencing, coherent company messaging. It 
is for a great importance to develop appropriate IR tools and approaches addressing the growing 
significance of ESG-principles and sustainable management goals of companies which try to 
attract capital for innovation projects using venture funds and other modern financial instruments. 


